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Analysis on the Path of Reconstruction of My Country’s Domestic
Tourism Value Chain in the Post—epidemic Era

Zhang Zhenjia

Abstract: The global outbreak of the COVID-19 has become an exogenous variable to the reconstruction of
China’s domestic tourism value chain. Under this external condition, tourism consumers, tourism enterprises, tourism
industry and relevant national policies have jointly promoted the reconstruction of domestic tourism value chain from
micro, meso and macro perspectives. Based on the interpretation of the core concepts of tourism value chain, value
chain reconstruction and tourism value chain reconstruction, a series of key elements are refined and constitute the core
path of domestic tourism value chain reconstruction in this paper, including the re—cognition of tourists” consumption
habits and needs, the re—positioning of the role and function of tourism enterprises in the value chain, the further
development of tourism enterprise collectivization and value co—creation mode, and the further improvement of online
value chain of tourism enterprises, as well as the digital transformation of the whole tourism industry and the macro
policy drive.
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