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Bootstrapping %
AR A THE iR Bias—corrected 95%CI Percentile 95%Cl
W/ IME W RAE e/ IME ENi
BN -0.605 0.175 -0.970 -0.266 -0.958 -0.256
KB INFIE 2 — iR T s E3sUy. -0.551 0.161 -0.885 -0.253 -0.870 -0.247
a3 -0.054 0.086 -0.235 0.119 -0.222 0.127
SN -0.729 0.183 -1.137 -0.037 -1.123 -0.411
KB BRAI GBI LR 7o HESUY -0.551 0.161 -0.885 -0.253 -0.870 -0.247
[ FERN, —0.179 0.101 -0.437 -0.037 -0.417 -0.247
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Influence of Tourist Risk Perception on Destination Images and Travel Intentions:
A Case Study of Wuhan City

Liu Xiaohua Liang Yuelin Yan Mengfan

Abstract: Under the background of the COVID-19 pandemic, it is particularly important to strengthen the safety
management and reduce the risk perception of tourists in promoting the recovery and development of tourism. Taking
Wuhan City as an example, this paper tried to reveal the specific relationship between tourist risk perception and tourism
behavioral intention by adopting the two—dimensional structure of destination cognitive image—affective image. The
empirical test was conducted by applying the structural equation model. The results were shown as follows: risk per-
ception had a direct and significant negative impact on the tourism intention; risk perception directly and negatively
affected destination cognitive image and affective image; the emotional image of destination had a direct positive influ-
ence on the tourism intention; the affective image of destination played an intermediary role between the risk perception
and tourism intention.

Key words : tourist risk perception; destination image; tourism behavioral intention; SEM
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