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The Order of Things: From ""Tourism Resource' to '"Tourist Attraction"
Zhang Jinfu

Abstract: With a rupture between the name and the definition, the signifier and the signified, the theory and the
reality, and an ambiguity and discontinuity of semantics,"tourism resource", the key concept of tourism studies, is con-
fronting with theoretical and practical challenges and gradually shifting to "tourist attraction", which not only brings
inconvenience for theoretical studies of tourism and its disciplinary construction, but also provides reflective space
and new possibilities of tourism studies.

Based on Foucault’s discourse analysis, this article, taking domestic studies on and related policy documents of
tourism resources and tourism practice they reflect as objects of discourse analysis, tries to re—discover the neglected
"tourism resource", to deconstruct tourism resource studies from the perspective of words and things, to explore the
discourse context and causes of such rupture and discontinuity, and the production of tourism knowledge, the social
relationship and meaning construction they reflect. Considering the commonness of tourism resources and tourist
attractions in tourist objects and their essential attributes of attracting tourists, this article suggests treating "tourism
resource" and "tourist attraction" as separate concepts for academic purposes, while replacing "tourism resource" with
"tourist attraction" in terms of tourist objects. Such separation and substitution will have theoretical significance in
unifying academic name and in returning of words to their "shared meaning" and "the order of things". It will also
expand the boundary and innovative space of tourism objects in practice, and contribute to the fundamental studies
and disciplinary construction of tourism science. On the other hand, the rupture and discontinuity in "tourism
resource" and its shift to "tourist attraction" indicate a reflection on "order", a challenge to traditional discourse, and
the diversity of social values as well. They thus contain the re—thinking space and new possibilities of tourism and
tourist objects studies. Therefore, the discontinuity and rupture in tourism resource, and the multiple and diversified
values they imply as well, should be confronted and respected.

Meanwhile, this article points out the necessity of vigilance against "order" whose trap Foucault eritisized and
warned against. The reasons are as follows. Firstly, as western tourist attractions and their attractiveness, while having
theoretical richness, are subjective and parts of social construction, full adoption of the western knowledge system
should be prevented. Secondly, the subjective initiation of knowledge subjects in the production of "tourism resource"
and the diversified values they indicate should be respected, while the obliteration of their knowledge contributions
should be avoided. Thirdly, the disappearance of "human" and their multiple values in the new order and discourse
constructed by "tourist attraction" should be prevented.

Foucault’s discourse analysis provides a powerful theoretical tool to deconstruct tourism studies, while "tourism resource"
and related studies open up a new field for humanities and social sciences. This study is thus not only an innovative attempt
of applying Foucault’s discourse theory in tourism studies, but also a new epistemological and methodological reflection on
the fundamental studies of tourism science, especially its essential area of tourism resource studies. Such new approach of
discourse analysis, with the existing researches and historical documents, can "reconstitute what men have done or said, the
events of which only the trace remains", making the knowledge and study itself study objects, so as to broaden traditional
tourism(resource) study.

Key words : tourism resources; tourist attractions; property; order; discourse analysis
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