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The Influence of Identity Breadth on the Immoral Behavior of Tourists

from the Perspective of Cognitive
LiXue ZhuLi Zhang Wei

Abstract: Based on the social identity theory, this study constructs a theoretical framework of the effect of travel
identity breadth in tourism consumers on immoral behaviors, reveals the mediating role of moral judgment, and explores
the moderating role of the individual self-construction level of tourism consumers. This study designs two experiments
to test all hypotheses. The results show that (Dthe breadth of the travel identity of tourist consumers negatively affects
immoral behavior; @moral judgment plays a mediating role in the relationship between the breadth of the travel identity
and immoral behavior; @the individual self—construction level can moderate the relationship between the breadth of
travel identity and moral judgment, specifically, the level of independent self—construction negatively moderates the
relationship between the breadth of the travel identity and moral judgment; the level of dependent self—construction
positively moderates the relationship between the breadth of the travel identity and moral judgment.

Key words : immoral behavior of tourists; identity breadth; moral judgement; self—construction
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