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The Current Situation, Logic, and Policies of Chinese Brand Building:

An Exploration of the Way of Consumption Upgrading

Wang Yonggui Sun Hao Wu Youmeng

Abstract: Promoting the transformation from Chinese manufacturing to Chinese creation, from Chinese speed to
Chinese quality, and from Chinese products to Chinese brands is the direction for promoting consumption upgrading
and high—quality development. Chinese brands have achieved rapid development and ranked firmly in the second-tier
members of world brands, but the world influence of Chinese brands is still small, the Chinese brands in the top rank
of world brands are still fewer, Chinese brands does not match the domestic market size, and there is still a huge space
for development. The "internal and external—supply and demand" framework is the theoretical logic of Chinese brand
building: the internal construction of a new dual—cycle development pattern and external participation in international
competition, technological progress on the supply side and consumption upgrading on the demand side jointly promote
Chinese brand building. The main problems restricting the development of Chinese brands are those such as weak
technological support, superficial integration with traditional culture, weak awareness of brand protection, insufficient
marketing innovation, and low level of international operation. Given that brand development is a systematic project, it
is thus required for promoting the high—quality development of Chinese brands to deal with the complex relationship
between brand building and technological innovation, cultural inheritance, business environment, marketing innova-
tion, and globalization. Brand building mainly promotes the upgrading of household consumption through supporting
the upgrading of domestic consumption and attracting the return of overseas consumption.

Key words: Chinese brands; world brands; technological progress; consumption upgrading; international com-

petition
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