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Tab. 1 Index system for evaluation of the integration of culture and tourism industries
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Fig.1 Indicator system of improvement paths for the integration of culture and tourism industries
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Tab. 2 Necessary conditions analysis
SR A E B~ ORIV RS A B ~ SORFAEETE ~ SO ARG PR ~
Coupling and coordination Coupling and coordination Coupling and coordination  Coupling and coordination
S of cultural and tourism  of cultural and tourism SfAr i of cultural and tourism  of cultural and tourism
condition variable industries industries condition variable industries industries
CEE W s Ea SEME EEE BN
Consistency Raw coverage Consistency Raw coverage Consistency Raw coverage Consistency Raw coverage
ALK | 0.56 0. 58 0.49 0.52 | ~™k%&kAkF | 0.53 0.51 0.60 0.58
NP 0.55 0.56 0. 50 0.52 |~ AJIHUEE | 0.52 0.50 0.57 0.57
S B IR B 0.48 0.49 0.58 0.61 | ~SURVHREIL | 0.61 0.59 0.51 0.50
R | 0.59 0.59 0.48 0.49 | ~FBFMHMEL | 0.50 0.48 0.61 0. 60
Ja R SR RE T 0.83 0.83 0.28 0.29 | ~JERHTERES | 0.30 0.29 0. 84 0. 83
LSRR ZS 0.81 0. 80 0.31 0.32 ~BF B 0.31 0.30 0. 80 0.81
ZHF R RIKF 0. 69 0. 69 0.39 0.40 | ~&FFEIEAKF|  0.40 0.39 0.70 0.70
W 0.75 0.75 0. 34 0.35 ~ WAL 0.35 0.34 0.75 0.76
XAz | 0.67 0. 66 0.43 0.44 | ~IXfUsSlAM|  0.43 0.43 0. 67 0. 68
e~ " R RAE,
*3 XiRBESKEXRBEASSH
Tab. 3 Configurations for the high—level integration between cultural and tourism industries
PRIt TR LA Wk Bk
—
Supply side  Demand side Support side g =R — ok 3y
TR A — 2 W
Pl SR SOk FIR R 2% XA B Raw Overall Overall
Condition A Consistency Unique
Ll A BWIE T MR kKR e fbd coverage solution solution
B2 N coverage .
KT ML BB OEE R AT &M A consistency  coverage
1 . ¥ & ® e . . [ 0.93 0.16 0.09
HEHRE 2 ® - - - @ o ® 0.91 0.07 0.03
PY P 0.94 0.44
Configuration 3 . . 0.94 0.28 0.15
4 . . ® [ J [ 0.96 0.14 0.03
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Tab. 4 Configurations for the high—level integration between cultural and tourism industries

in the eastern, central and western regions of China
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Research on Multiple Paths to the Integrated Development of Culture
and Tourism: Configuration Analysis Based on the
""Demand—Supply—Support' Framework

Zha Jianping Li Cheng Tan Ting He Lamei Xu Dandan

Highlights .

+ Construct a multi—level " demand —supply —support" index system to optimize the integration of culture and
tourism.

+ Apply the fsQCA method to explore the linkage effect of multiple conditions on the integration of culture and
tourism.

+ Summarize the configurations of cultural and tourism integration in the eastern, central, and western regions of
China.

Abstract ; The integration of culture and tourism industries is an inevitable requirement for the high—quality devel-
opment of China’s tourism industry, and it is also inherently essential to compensate for the weaknesses of tourism de-
velopment and promote its transformation and upgrading. This study uses the coupling coordination model to assess the
development level of cultural and tourism integration in 30 provinces( cities) in China from 2010 to 2019, and then in-
troduces the fuzzy—set qualitative comparative analysis method to explore the development path of cultural and tourism
integration in China based on the driving conditions of demand, supply, and support. The results reveal the following:
(1) The overall development level of China’s cultural tourism industry has improved in the 2010-2019 period, but
great regional heterogeneity exists in different regions. (2) From the perspective of the overall development path of cul-
ture and tourism in China, demand and support are important conditions, whereas residents” consumption power and
regional transportation play a particularly prominent role. (3) Significant differences exist in the development paths of
the eastern, central, and western regions. The development of the eastern region is predominantly driven by demand
combined with support, whereas the development of the central region is boosted by support and demand separately ;
meanwhile, the development of the western region is driven by both demand and demand—support. The results indicate
that local governments should pay attention to synergizing the multiple conditions of supply, demand, and support; ef-
fectively adjust the strategy for cultural tourism development considering local conditions; and improve the targeted core
driving capacity to break the bottlenecks of the development.

Key words ; integration of culture and tourism; industry convergence; tourism industry; coupling coordination ;

fuzzy-set qualitative comparative analysis
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