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P 505 o+ OF 1 F S

0 #’3 IR KARH IR LRI B RNIR R 547 & 4 B BAR N i

g/ﬁ__}z ﬁ“#ﬂ“}’ﬂi%ﬁvu /;lbﬁ\?’IH’LXﬂK%‘ /g;

WA R AREACHAE

VJ\zﬁb Ay EF AR AR B 5 R B0 TR B I

o@%%

B LG SR T B AT A S A AL B

(#  E]EFRURXFFREARY IR AR FATRAEAFE, BAREEAAAEER, R

WX I A B F e R A4 B 6 iR XA EIR D

H A G MR BRI R EZR L, €Ak

BeFLER—FTIHERT, A, AR ABL G AT B HELR BB EZMERZXRERD

R JR B IRN VAR EIRN A AT K ﬂ)?] e
REI BRI TR TR A E

oM kAR IPA 47 ik | ST IRZ Xk 578 L3 AT 42 630, #F
H RIS B AR An AR I B Y L AR BT, T 3 T B B S e RS R

S g TE AL T — A5 KT IPA S A7 4 %xfﬁéma%%k%féaﬁi KRB R ABIE T 3 i & 09 5F

AL ,$,,_. T -ﬂ—%ﬁ‘?}/‘é’]ﬁm %ﬁ,ﬂ‘f] iz NIRRT

[k & A A g, mBERBERE; NEXRBERED, AR
T(1980 - ),k , BB EBA IKE SR EFRAFHAFFER, LRABLRFRL
2 AR 2

[fEZET] 3
Mo W B LA A FIT BRI 7 @ kR

0 s T B A SEF AR E T EL
SH i IPA 54Tk

25 # k&, T 45 46 . 18227047 @ qq. com;; T

BFW(1999 - ), K, b AERA TS SN EEF RARHEA T F IR, L amﬁ;ﬁ;&zﬁ%g;{@,zﬁfﬁﬁ%i,;ﬁ

R 75 o) A Ak A AR R E 4 (2000 - ), B
[ ExH A ) (R3S (F),2024.2.25 ~46
A= S T &
(B %% .21JCB034) .

ElEY

T Ui 25 AR S SR AR I flt 5 i 8 1 il 7Y A
LAFTFE HIH ST N, T IE T8 4 7
DRRIEE S TE BTG J1 o ik Z AR AT b A
W1 e S ORIy = JE B T A =X S R S
Rt 2 3 AN Z W, = A i Uk e oA
filG o D R T T 20 M U T 0 [ Y R e AR R
(immersive theatre) , = A 3 ANFE &S 55—, W H A
WL I A B 2 TR Sl AR AR ) 19 e S R T
Y i )4 @imumu?k%%ﬁ/f{fﬂiﬁ Ui % A7 ik O0
BB R WES S VE R REE” 5 5
28 L R HE S RIS R 5 5 =, W JE B 5 1
WL X (52 81,2019) , BB B3k E DR L0 2 AE i
AEAE RS — T 350N A] B IR | N 2 5 i) 45 )
OS2 BEE D TR AR ,2021) . A F &R RIS

FR)E BB AR LA Ak o

el AT E ZINEEF R F R, LR RS
BRI R A R T o AR 25 KR 2

2 7 (AL 100024)

ARG g TARAE AR R BRI

JoT O T 2 SEIBRE | A R U b T R
J& B AT H 2500 ( Murphy , 1995) . AR 42 i 3 2 44
0 0 2 R 06 2 B QT A AR S BUEE, EE T B Y
i R AR 35 J5T f DA A Z 0 T 0TI R Ui T8 S A T R
Lk R A EEE X

Jite U A 6 O B % B S 1 L A 1) T RO
A BRI M RBE AR 2 Wi % 218 B
L A9 A A2 A 300 O o TE AN M A (NN BB i |
HEHE,2018) o X it [ A2 3 22 1 S IR 55 7 B Ok
(AR | DU e 0T SRR S A 25 S e ok
18 5 U & R 5 5 B PF U ( Gronroos, 1984 ; Fornell,
Johnson & Anderson, et al. ,1996) ; [E N & M EF 12
Hh PR - HRE” A A AL MR BT AT RO B RE
K- 55 R e Pk KT BT A 3 9 AR S B
“— M IR, TT LAVE Ay A e i i A 6 B AR AR

.73 .
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SWSHRYE (I EHR  2E1,2000) . 25 A X
PR A 35 5 it 1) 0 3 22 58 00 R 7 5 DA R
VERUEE D O T 200 T SR HZAEH] . SRS
PR R AE BT I NI i bl B
A5G SR SR AT R 2 | 2 i e A 36 i LA A Y
WA R U T B 0 E AL 3 B (B RN R,
2019) . PURGRIFE 2 0E R M a5 S
5 AL T B R s R R AR R B R R
RO (B, 2020) , H AT AE AT H B B
WAETTER 2 Ui 25 b i B FHAE th T — 26 £5 45
KN 1] B B 1A 50 0 i 2 AT o 5 1] B 52 0 DL &
ARG Ak 2 2 1) B ] ) 2 M OC 3R B X 2 4 36 ot
et AR R I B 5 IR 55 RO T I 4 A DR R Y
HARP v A B, JUH S BRA S R SRR
(i ELAR A FE 75 i — 2D 5T R, RS I 5 X 5
BA— e s BN IS HY Y Je BR A 7 BEE i R
AR A FER AL, BT A SC DR 44
S T B R HE SR Ry 4 T, A 22 4k B R T
5 2R ETE 25 M4 30 o i PPN A 3R | K5 A0 iR U 1)
T AT E 2 PP R S B R R G
EEOPHTIEARIBU™ i IR 5555 4% 4 B2 1 AR S0 2R XL
B AR5 AT R VR, 2124 R ik i 4 50 T
PR, 8 BRI iR
2R U 25 0% it TR S S D B TR L

— BB EM 5 g R

HYEeRE SO0 It MM AR =T
BTG , AT 2 DR YRR A 2 S R AR R
P “ AR AL P2 M — DE BT Y
“EpR - EARIET (MRS A, 2011) , ZENEE AL
B R RAESHS  IEAE BDD T MR T BN
(800 32 31 B A 1 A ) A5 A i BR AR T, B A 5 30
B B e R AETESNRE S, O ORNRE I Bk
P o PR R B3 T A o B, A RIS
FETERE PR B OB B — A a] 43 30 8 R 48 (251
J8,2010) . HE PR R E LT B0 KR, IR
“ERO KT R B A N R B LR A R
PESZ A (Palmquist,2010) , B RO B 28 Bli2e D)
FOBE RO TR AR R N ARG I R S A%
4 ( Gibbs, Costa Lima & Francozo,2004) , 3% ¥ I &
RS IR B2 0 R B T 2R i 2%
BB TR A B S

H B N 2w RHEWE TR0 B BE ¥
SR A N . 20 TH22 90 4EAR, 75 22 5% 5 Veijola
1 Jokinen (1994 ) TF4fi 5 12 ik 0 F ¢ v A9 B B 1k
ik A0 T RIS B A AR RS OB R I B Y
FERE” (situation exegesis ) |, MR F B K (body ) I H

.74 -

Bt (embodiment ) H 25 4 [ P &M i Ui 2% AR G 1,
] s 2 8 0 T B FE TR h R FEAE T B i
P A T TE . H— RO A B, S
ZIRE RIS AR AR G2 S v (R g N, 32 RE AR Y
Ui 2 ARA My MR B R IR 2 — S B T I VDR 11
fith 58 2278 ( Obrador — Pons ,2009 ) ; X By (A7 B A 3
TR ) A A B R B AR RS 20 19 L PR 2l v A D
ZRE N — R TR SR G e i Bk - S
[8]” 4 & 1 JE Al ( Chronis ,2015) ; Yin , Huang Fll Wang
(2023 ) B H B 2 5 V5 Sy e e e 42 5 ) i 4, % B
502 5 XA RGBT e, FLE % B 3h 78
Hoh G E N . ROt v &
R R R TR % B AR 2 AR AR, 4y
BT B < M 031 A I A5 B A RRAE Y 2 53 X8 ik i
156 77 2 ) 52 i) ( Pritchard Morgan & Ateljevic, et
al. ,2007 ;Small , Darcy & Packer,2012) . F& E A C0F
R EG , FER BT i LR S e
85, AL T AR SRR R 30 04 £F R | 45 4
A | A Ui LA R PG R 9 17 S AR 1 S B A
R B R ARG 0 07 =X R B A0 2017 5 2
F O E S, 2018 Bk G E A, 2020) , il
Jo B SCHR AT R e R B A i 0 5T N 2 DR i
TR GG rh s HE A L R R e B H L 2 IR AR
FEREN WS B R A, FFERT 1 BEAL4 fa R i
% BB SRR R . SRS 5B
ARG HR S 5 MR B (4 AR 6 T e, L H AT IxX L 5L B
PERRIEM S 2 R E A 2, B IR R s A vk S
SEEE 0 Bl 0 R A I SRR A I 1) OG5

27 506 TUUR AR U 8 20 A i s A3 4k 7 2
WIRRG B, E A2 — 5 T S 2500 £ B A 3T
R AR IR ARG S S e SE B, IF % 7
i AR THE BRI (/N F 2022 5 X R A
ZL3,2022) 5 53— TR AR TR KM, & T i % Ui
PRI B A IS 50 R R (2 PL, 2020 5 R, 2023 )
[ #h 24— FH “ immersive performing art” KR RIL
BRI 2, N H B DU 2R i 2 X T
TR 2 O, 58 T AR IS B s R R L4
ISR AU vk D K SR % B 80 48 5 T ( Carlson,
2012 ; Howson — Griffiths ,2020) , B¢ 7% b, B R 4k
HB I BT SCA A VTR DL S RIS R A ST N
B W R B AR S B AR TR, R TE B A )
Z 5MBIRAER . BT S viE 2R i 2
TREA 5 & AR T A TE A1, 5 2 A SC 5
R AR X S B LA™ 26 48 S A H

B A3 R B e N B i 2 S
Xof A FR I HEAT A AT AR R 2 11 Lt A B 5



TR ) B2 (i BB B IRE )% 5K AF 2021 ; Wu, Zhang
& Shi,2022) ;0 2+ 18 e EWF I O i g s iR X
Jite BT 25 U0 A (AR B AR TR | e PR 8 s [ O o) 45 4R 5
YEJE Z AR R AT /0B (TR ,2020) , PRLASF
SRS T8 T3, AT e AR i A e o I
MR 2RI 2o A ok & R PR AL 4

Z.mEXREEE AN RETFH

1. R

JrRsiRliEE 2 mE s 52 5K, R B S
SRS s, AU S BG4 22 % (ke
S BLIRHE K, 2022 ) XTI 2 U T2 P A )
S EER (I ) A5 10 UEA AR 2
W EAE R LA FEAR S SR 53
S EFTIRVE A EF TR RS i 8 LA S LA
DLt 2R o AR 3R an B A 0 ) 7 [l A 722 )
8 J5 A T R AR R A 1 R B R AR R,
ORI Y (VL3 H ) 55 BRI 55 7453 0
W B A S AT SRR A, NS B NN EARTRE Y
23 ()Y | e HL A 5 R R

T NERET M SCA, BT M SCARNEF
B, BEAE ELAC R WLIE S I IR 5 i B R A7, I 4% S
A ST R A B 5T i AR I Y o T B (BB BT,
2018) , ASCHEHUHERRRAT | 38 AT X S Hh e 5 ) 45 7E
LRI 5 I 0 Sy B SR R, LA < U820 44 R B T
AR + e VR A A A TR R, R 2019 4F 1
H 1 HZ 2021 412 A 31 HEFS s, [k AT
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X AL R A B8 PR 25 R e ) A S SCAS SR AT A B A R
TEAE LA 0. (1) M B Sl = 47 a2 B A7 AR 22 4 |
AN AR EAL AR (2) MERA AL 2B
PRI R HEA T IR AR SE 1 SCA 5 (3) B IF &R A
RURE = B BEIE S ; (4) R AR B e boad FE e 5% 58
B WEEN B B AN LS SOA A A Y
NG e Ui 5 B L b AR - B 52 4 ) X6 SCAR 3R A7 Ak 2R
RIS AH RATE 1329 4% 180538 F

2. /AR F

TR A B e B P A R
A SRR B iz B A Jite T 400k 1) 1 FH B, R T
SRR 5T B H B B AE AR FE U Y B AR
UL SAG A 20 AT R = A sg ), H =& 5%
R Z BIAHEAER, b F— RIS E SRR
Gurb (R FERE1,2018)

ARSI S F S HE AL A B, 45 B iRk i 2
RIS BT i, i — 2D B PR 2R 4 Sl 7 it R Rl 55 ke
HIOREE2019) , B ZBRIR™ BN ik 55 Jgk i H B
25 IRIIEEE 4 4k R R i e it i 24 56
e A R R E T TN S IS TR G B (B kS €11 S
PRHEATSCAR AT HT , NI 98 N 15 328 s el 12 0 12 )i 1)
SCAS B I 25 1) e U A T Jo k2R AT AR 1 R 3
2 I S7 58 RS IS AT S B R, SR G 15 a2
B, V320 Bk 4 AS4ERE DL o S, e d
5 4 D—G8h5 15 D G hR R 2R i 24
BRI SRR (LR 1),

*1 mEARERZEERETNERER
YR EfsE 2 TabRfi e
NS WREEAZE Gk s gm
- HANE MBS SURIoR H7 ToR A
BN X EA Gl R SR R A 1 o A 45 5 1T i) SRR
WAIB WEEG B GEShEIA B 7 =0 B i 7y 255 T 9 1
WRessehte WIS e £ A% DAy B A AT WA 0 A6 T B (3R] A AT G B B
. M55l R L RO T o X s S 1] 1 5 | S5 AR S5
VRS SS I S A PR A R
RTIRS X OUTIRS A5 IR 55 2 75 A 2 i g
OB W R S B i A g A R
sy EASR BRI WL e IR AE 5 TR AR ) R
WEE ) 35 5 S TR A g
SR B RRS S ABOIRAS AR, A5 R R R B e RS T
I AU X R A RIS AR T2 e M, L P g% BA I 25 ) ThT
RS WSS TR U R SR IR AR 5 T A SR
ERRRE XA PRI R 0 4 R A A
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(1) Nk

WA T IE 2 — R AR SN A HITE
WL € 14 1A BB 55 75 5 (Krippendorff, 1980 ) o Pz
ST N G0 53 S0l A A0 0 A P 25 ) e S 1 R 8 B At
) X 5 SR AT IR (PR e 43 M 5 4, ik
G301 43, A A B2 S 0] g AR A AT N DRk
FrHIE , AR UL 3 2 (X | B BT 2t 40 45
2021) . FEF UL, FFHRE (7L X £ 8 bR 1T % IR AL
(EEE BEE M5 ,2013)  FE60 e b E
TR BRAR (1) e filt I, 2R FH 4 M i AL o 803k Xof 44
FEA B it e A 580 o i (Y ,) B AT PR, P 465 SR HU(E
WK 1 ~5 40, HatBARh.

Y, =372 X, *W,

Ao, Y R0 SR e 2 i R T AR 0 0 A
W o 4R bR X, AL, X, 5 | AN 20 H 2R
MEFRIYSTC(H B8 BB X4k A 2019) .

*x2 MRARBEERZEREZSNIRE

ALK JHE

SCHA /AR R S5 R B R i) [ B 5 LR 1
i

S L E/aA T A5 e R AR IR IR R 1 A

Al

SCHEAT B S SRS, o it Ui VAR 6 A T R A 3
SCHA “ HLA /A A5 S TR ) 1) ) A T AR 2 1Y
gihs

SCHA AR /AR A R SRR I R 1) [ B AL T AR A

2E (1A

(2)IPA 43#r

IPA 43 M7 (Importance Performance Analysis )
M M - SR M B S i 3 2 A 56
A B BN 5 S B R B R AT SR 3T
M, LA 3R 25 B K i 3 JE 52 B WY Bl
R 2 A SRR I B PR SRR I (2R (BRSE AR
HEZ%,2021) o LA Sy X 4l SEPR R AR Y
o, A EAEDIF R 5y 4 A X, A bR
1A IR 25 X 2R ) SR AR B | AR Y 1 4 2 3% 1
Ak Al i, B In = (SCARYPEER o LAY AR/
A B x100% , RILETEIR P W liE R X AR
P

ZHESTRER

1. BRI B AT A

I AP 23T 4R MR 0 2 0% 8l 5 4 B 4 i 3 A4

.76 -

BTSN 3 s, SRR R AL Kk
WAL %) 72 4 A (4.001 ~5.000 43) .B(3.001 ~
4.000 43) .C(2.001 ~3.000 4+) .D(1.001 ~2.000
53) E(0 ~ 1.000 43)5 59, 43 5165 B < AE 5 i
TR R — B HL RN R < AE RN
B, OMRRFE MR 3,377, %900 B, iR TR
Jo oy LA A, U R H AT DT 2R R 2 R AOK
], Hr RO ACIERETRER) M 25 E A 0
AR BOHUAH ) A 8 4, 9k C(—))
WA 2 4 B SH R DB A E(ER A
WHE) MEZTH ,

DI 2 Ui T 2 A 56 S5 R I AR HE SR AR 78 T
BTN o 7 db JER R S Ui 7 %o itk Ui 2 R A7 001 R
DX o0 Y D (FE TR ,2013) , — 7 THT, i 2% 30 o Xof 7
20 AT BA A 2008 3 A5 1 B 0 BRSO AR I, B
KA ARBIRM IR ; 7 — 7l RN
5 H SR SR SURE & — A IR
EE A IPOR: i € AP SRS PO N i)
TR HEZ BRI ER, B R
AR R B 220 R S IO, R O U AR B BB Y Ok FR
A6 LR (it JEL | R TR AR, 2021 ), 7 R 4
FEAFIT N 3,498 1F 4 N2 B A 20 =, Ul I i g
W W — S MG e, BRI bR R E
1 2 AT A A 208 A8 o B i N 3RS TR
IR TR RS B I IR ), RIS A H
AR TETA TR AR TP A5 o IG5 76 7 3 X0
T Ao A v B B B 1) e, AT I 4 6 IR o
T HAR R SRS AR L AR E R 2 N A AR
WA T390, 7 SO S R A, X T 3 9 Tk R 42 90
M7 TGRSR R Wiz AR TR ekt dE LA g
B A IR SRR RO MR B IR BRI S B
B IV IR 5 T S R A R

I 55 IR e 0 s i 9 Y2 A 4B AR K 2 R
R i % FR i U 0% 3 A Ak ( X4 L2014 ), f 5 4R
AL A 9 IR 55 B0t 5 st B IR 45 51 5 I 22 R 45 LA
R BT IRSS G dabr, Hh, RIFAIIRS 515 6B 05 I
B2 % O A B A BE Y IR 55 10t T LA % iR it % %
R A R 4 5O s A B i 2 fE
HOURARGS (09 2 i, MR 55 I8 0 4% 4 B S4B A5 50 R
3.097 7 4 4k B A5 4 B A%, BLH 2 50 H Ry iif
HHLRY 25 TR 55 Ab T — ok, Bk E kRS
SR RAK, 2 TR & 2% T B It R 3k
153 RAFAFE 510077 Az 2R Rk Ay 3 M8 AR ARG
T, iy e o] 03 200 H R B A L A 45 S A
Bt  HCERAE R | 5 TR T T

T4 eIy



R FOR s,
R FORS,
S 7,

20249 HREEIE - e -
TOURISM MANAGEMENT — “A#T#ins
=3 EANBaNERREERE G EEERRRESS
] PR AT U i 2 3l
e RS IR W AR Ev KARIT AL
ARG % < WESE gL AEE  HA
(*1$) (1‘1@) BE%’M@L NI FHIEA S %Ig/‘:}: jEJfE[JJ MLAiE B[R] GE 2 5»:[] 7 ﬁ{ﬂﬁ"j‘ ﬂjﬁ
(31 %) (54 4%%) (366 5%) (33 4%) (266 %%) (284 4%)
(334%) (48 %%) (112%%) (102 %)
W%
3.333  2.000 3.667 2.333  1.400 2.000 1.667  4.000 1.750  2.000 2.415
(0.1099)
HENE
3.273 4125  3.909  4.320  2.000  2.857  3.415  4.000  2.848  3.928  3.468
e (0-0473)
3.498
(0.2377) s b ph
4.000 4.000 4.667 5.000 3.000 4.833  4.130  5.000 4.727  4.714  4.407
(0.0408)
i 75
3.375  3.710  4.083  4.286  2.750  3.727  3.954  3.670  3.650  3.800 3.701
(0.0397)
IR 4515 it
4.250  3.083  3.000 4.000 2.000 2.500 3.083  3.000 2.833 4.114 3.186
(0.0610)
M55 515
(0. 0454) 3.000 3.000 3.750 3.000 2.000 2.875  1.500  3.000 2.321  2.909 2.736
Mg
3.097
(0.2462) s
3.000 3.000 3.000 5.000 1.000 3.421  2.842  5.000 2.174  1.600 3.004
(0.0662)
BTIRS
1.500  3.000 5.000 5.000 1.000  4.500  2.200  5.000  2.857  4.564 3.462
(0.0696)
RN
3.875  4.143 4211 4.333  4.500 4.444  4.186  4.000  3.848  4.643 4.218
(0.0865)
E IR
(0.0459) 3.571  4.412  4.188  4.611  2.933  4.489  3.542  4.250  3.900  4.188  4.008
Ayssg
26§i92;j 3.803
’ ST H. 5
4.143  3.667  3.625  4.667  4.250  3.000  3.958  4.000  3.000  4.500 3.881
(0.0809)
B Ak
3.150 2,500  4.222  3.000  2.857  4.200 2.227  3.000 3.118  2.750 3.102
(0.0788)
It L 2.667  3.000 3.200 3.000 2.000 1.857  1.929  3.000 2.862  2.000 2.551
(0.1057)
Nt B e
RS YIS 4.000 4.385  4.333  4.417  3.000 4.333  3.714  3.667  3.955  4.419 4.022 3.530
(0.2238) (0.0414)
3.750  4.500  4.000 5.000 3.000 4.200 4.250  3.000 4.290 4.167 4.016
(0.0767)
LEARI RIS 3.346 3.367  3.862 3.990  2.495  3.396  2.978  3.789  3.091 3.455  ¥MH 3.377
A2 5REE4H AR IR SRR L PIBARNIEE, ZRCE R bR T AR 5040, e %

SEH N ARARFAF AL SO e (BEACA 2020) LI
R L ) 1B A SRR R 114 S 1A 6

;u\

[ERIN

b3 o B W A SRSz B KU T, DA T AR AR

W 5 1 fjh s 4 22 SR

P, ZREHE

AR5 2 LA 5 Sy
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b2 EAZIION
Performance

RENE B
Performance Meaning
content experience

APRAER

1 | Flow experience
;

AL
BEYE Catalyzer
rhythm

BT
Somatosensory
experience

BEER RN
Sensory Sense of
pericnce substitut
FREAR
Multi-sensory
experience

B1 mEXREERZEEREFARIELR

________________________________

F TS B R R DA Bl T
SIS A R A 2 WO % 1 L RE B i,
RPN HE N TRAI RS, WA e, 5 % 2
AR R, O e R a0, BT A B i
HEIOAR, BBZ 513500 3,803, 7k 4 DYEJE
Hd i, U 20 7 WL T8 20 0 7 v RE 68 58 73 5l
SRS 5, N&IERRE A RE B, vl
W% e 4 B D A I 2P 38 2 94 3R
A AT [R]  ZBE Bp l FEE P JRE  JRCE IAR R
UL T WL 1 Bl B 5K, Ul I & e LA T 2 e
AR 2500 3 7 SO0 A0 B 8 R 9 R e i i % &2
ST B A SRR A I T 34 18, U T30 25 A L
B R B AR AR A A, DR 2R Ui ) WL 38
BN 5 R 0 2 5 BT Al i 2 2 2
R FT AT 0557 SR, (LI I ) 4, G SR 40 2% i 2

o FH B IR, S i AR AT 08T A RO 2 1 W e D 9 ik

R T 18 B A7 A, W % 0 B 1R LA 1 /9 5
A5 IR 58 HEA T 1 50, DT AS) 2 ik U oA R 5 i U
(B R TR R ,2022) | IR, A ZRUAE ELAA T 45
Z IRl AR AR A I (2005 ) R T 1
SRR 53 b 1 4% P B8 FIBR W AT b A B AT R
SR 19 S UL R R B A R B R TR
2l A I H A M R R A AR SRR
ARSCEE TR AR 205 55 0 R R VR AE LAl 1
PEAT T HRE R R S0 17 55 VA 40 D ST B LA A Y L
SCHYEREREE | AR SRS A S SR R AR B 85 L

.78 -

HRRE
Immersive tourism

performance
experience quality

RATHSE
Employee
service

VIR EK
Immersive
experience

K AE Rt o R BT A At 28 A B B PR B BB
GRCETRI R0 2 0 L A 36 158 5 4% 4 B 3 (15 o 2
3.530,7F 4 D4ERE HEA S =, Ul Wi & iR X
Ji e AR IR B R BN R AF . MIE bR 2
KF VIR M A A, 2R AR IE
T B R Y 2 2R (i o A B A SR A 136 T i % % )
FEL AR SN 3 22, RS A Bl i ik 2 k= B 7 45
[F) R ] T 9 % UL RO 2 ) 24 U 5 R 6 I i
PR FEREH

2. FRIFARIE R E R0 IPA 547

X T R YT 25 ) e T AR 56 2 R E AT TPA
O30T SN 2 s, 5 1 R PRALEE TE 20 AT BA 3
ZIEA AR JEE RS PS5 5 AR HiF
BN 3 T ZR ) O T R B A v, LR U A I v i
TR B, VLB DR ik i e 25 201 H fig fg i
aob B ) 12T 2 Tl i T AT BA R B SE Y B
ARy, LR RS R IR R 56 5« Bl g
DT, R IR 2 0 X At
R TR 2Lk SR N AR SR

VOISR | B Py i & Qe Sy S S (A (ERT:p=w i
FERGR B A W B 50 A 5 A TR R A
R AR IX R T A SRR R R AT, (A T R R v
P B S 5T 1 B R R AR R A 12 T &
MBS,

HIERNZRNER L  GIHE IR RS
Wil 551 WSk S5 5 TR S5 B AR [
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Experience Quality Evaluation of Immersive Tourism
Performance from the Perspective of Embodiment

Lv Ning Sun Mengtian Li Qi

Highlights .

@ Constructing an immersive tourism performance experience quality evaluation system and analyzing the specific
connotations of each dimension.

@ Tourists acquire flow experiences and meaningful experiences in their perception of the product, with the per-
formance rhythm plays a catalytic role.

@ Sensory experiences dominated by kinesthetic sensations are more likely to stimulate tourists”subjective initiative.

@ The experiential situation includes the tourism ambiance situation, behavioral situation, and social situation.

Abstract : The rapid proliferation of immersive tourism performance has outpaced academic research, which has
created a disparity between development in practice and scholarly investigations. Notably , characterized by interactivity
and participation ,immersive tourism performance hinges primarily on visitors “embodied experiences within the local
context,and further exploration of specific dimensions of immersive tourism performance is warranted. Guided by em-
bodiment theory,we construct an experience quality evaluation of such performance based on tourists”body, cognition ,
and situational factors. We further adopt content analysis and interpretative phenomenological analysis( IPA) to compre-
hensively evaluate immersive tourism performance, considering network evaluation as the analytic text. Our study de-
rives the following findings : (1) The experience quality evaluation system of immersive tourism performance is construc-
ted from four dimensions,with particular emphasis on the role of "body" factors in tourism experience,to accurately
and comprehensively measure the quality of immersive tourism performance experience. (2 ) The quality of tourism ex-
perience is relatively satisfactory. Tourists have a good evaluation of embodied participation and experience situational
dimensions , while the evaluation of product cognition and service cognition is at a general level. (3) Tourists obtain flow
and meaning experiences in product cognition,and the generation of meaning experience can bring more lasting satis-
faction , while performance rhythm plays a catalytic role. The service cognition indicators are rated low, which suggests
that the various services provided by immersive tourism performance to tourists are not ideal. Physical participation in-
cludes the multi - sensory experience of using the body passively, with vision as the dominant factor, and the somato-
sensory experience of using the body actively,with kinesthetics as the dominant factor. The latter facilitates easier stim-
ulation of tourists to exert their subjective initiative; it extends the experience situation and adds social situation ele-
ments based on previous research. (4)IPA reveals that the performance team,sense of substitution ,sensory experience,
and other elements are its advantages,which must be maintained in the future. The performance rhythm ,atmosphere of
fellow tourists, service guidance,and other elements fall into the opportunity area, which should be further developed
and improved. The performance content factors fall into the key improvement area,and the immersive tourism perform-
ance project must take effective measures immediately. The study broadens the research perspective of tourism experi-
ence quality, enriches embodied experience research context,and presents recommendations for upgrading the quality
and competitiveness of immersive tourism performance.

Key words : embodied theory ;tourism experience quality ;immersive tourism performance ; content analysis ; [PA
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